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Latest News:
· Things Don’t Always Go Better With Coke 
· Leadership Void Cripples Forest Service Law
· Grain Elevator Deaths Product Of Lax OSHA Enforcement
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· Federal Lawsuit To Keep Big Cypress Addition Lands Wild 
· Lawsuit To Halt GE Crops In All Midwest Refuges
Get Involved:
· Support Our Work 
· Latest Press Coverage 

· Take Action 

· Tell-a-Friend







	Dear David:
Last week, working with the New York Times, PEER exposed that the National Park Service (NPS) killed a planned ban on plastic water bottles at Grand Canyon National Park just days before it was to take effect. NPS Director Jon Jarvis personally intervened under pressure from Coca Cola, a mega-donor to NPS through the National Park Foundation and a major bottled water maker.

Rather than admit he caved to corporate arm twisting, Jarvis issued this statement:

“My decision to hold off the ban was not influenced by Coke, but rather the service-wide implications to our concessions contracts, and frankly the concern for public safety in a desert park.”

Public safety?  Who does he think he’s kidding?  Let’s think for a minute how unbelievable his statement is –

·  Is he saying Grand Canyon was unsafe before the recent introduction of plastic bottles?  Is a bottle of Dasani ® a vital lifeline even after the park spent more than $300,000 installing “watering stations” and made reusable containers available?

·  Zion National Park banned plastic bottles more than two years ago.  Last time I checked Zion is a desert park.  No one has died of thirst and the NPS even gave the project an “Environmental Achievement Award.”

· Not even Coke contends its products are needed for public safety. Instead, the company argues the ban infringes on “consumer choice” as if a national park must serve as a shopping mall.

The NPS brain-trust apparently believes that the public just fell off a turnip truck and will buy any official explanation, no matter how incredible or idiotic.

Jarvis has also unleashed his Public Affairs rottweiler David Barna to attack Steve Martin, the just departed Grand Canyon superintendent, who confirmed the role of Coke in the last minute intervention. Martin expressed concern about “ethical issues surrounding the idea of being influenced unduly by business.”  Barna countered that it was Martin who failed to get required approvals – yet another palpable lie. 

Consider:

•    Martin is the former chief deputy director of NPS; he knows how to obtain approvals.  Martin says he secured the regional office’s okay and briefed Park Service headquarters in Washington (kudos to Martin and Deputy Superintendent Palma Wilson for putting this project together) ;

•    Barna himself in a fall 2010 e-mail enthused about Jarvis announcing the ban during his address to a meeting of the Society of Environmental Journalists: “From a media standpoint, we see this as good news, it fits perfectly into Jon’s sustainability goals,” he wrote, adding “We are aware that others (Nestle, etc.) may not be thrilled at the decision but other than that, are there any downsides?”  This worm has now turned.

Of course, NPS and the National Park Foundation could buttress their claims of innocence by releasing the documents PEER requested back in August but they have declined to do so.  So we have now sued them under the Freedom of Information Act to force the full story out.  
 
Rather than coming clean, NPS leadership smugly insists its integrity is beyond question.  As Barna said, “We’re not going to sell out the national park...That’s absurd.”  It is not absurd but illuminating that they concede bowing to Coke is a sell-out.  In fact, Jarvis is compiling an alarming record of betrayals of the national park mission during a relatively short tenure. 

By covering up, NPS is shooting itself in the foot – but plans to keep shooting.  As these records come out, as they inevitably will, they will show Jarvis compounding sleaze with fabrications.  Soon he will have no toes left.

PEER is one of the few organizations that can expose these acts of corruption and pursue accountability in both a court of law and the court of public opinion.  If you like this work, please support it. 



Sincerely,
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Jeff Ruch
Executive Director

P.S. You can sign a petition to Jarvis telling him to institute the bottle ban in Grand Canyon National Park here
P.P.S. See how OSHA plea bargaining with companies who kill their workers has contributed to six deaths in the latest grain elevator explosion.  

P.P.P.S.  Read the words of U.S. Forest Service cops detailing a disastrous and dangerous breakdown in their law enforcement program. Their reports remained locked away until PEER liberated them.

P.P.P.P.S.  Got swag?  President Obama has ordered agencies to cut back or eliminate promotional items, such as paperweights, mouse-pads and coffee cozies. If you have official kitsch you want to unload, please donate it to PEER.   If we can achieve critical knick-knack mass, we will auction these soon-to-be rare tchotchkes to a grateful American public.
Don't forget you can also follow us on Twitter or find us on Facebook to keep updated or give us feedback.


 


